
TVNZ COMMISSIONED PROGRAMMES

PROPOSAL & ASSESSMENT SUBMISSION
	Instructions

	1. Complete this form, ensuring all fields are completed.  Complete the yellow fields only.

2. Please attach this form to the front of your proposal.

3. Please send 4 copies of this form and your full proposal to: 



	
	Post to
	TVNZ Commissioned Programmes
	     OR
	Courier to
	TVNZ Commissioned Programmes

	
	
	PO Box 3819
	
	
	100 Victoria Street

	
	
	Auckland
	
	
	Auckland



	If you have any questions please contact TVNZ Commissioned Programmes on either  (09) 916-6979 or (09) 916-7340




	Date of Submission
	

	
	

	Programme Title
	


	Genre  
	


	Schedule
	

	Which timeslot is the Programme targeted to?
	Morning                 
	
	Afternoon
	
	Prime Time
	
	Evening
	

	(please tick or type Y)


	Channel
	

	(a) Which Channel?  (delete non applicable)
	TV ONE
	TV2
	DIGITAL
	OTHER

	
	
	
	
	

	(b) Why? 
	


	Proposal Type (Delete non applicable)
	CONCEPT
	SCRIPT
	DEVELOPMENT
	PRODUCTION


	Production Company
	Company Name
	

	Details
	Key Contact
	

	
	Postal Address
	

	
	
	

	
	
	

	
	Courier Address
	

	
	
	

	
	
	

	
	Telephone
	

	
	Direct (DDI)
	

	
	Mobile
	

	
	Fax
	

	
	Email address
	


	Key Personnel
	
	Name
	Telephone

	
	Executive Producer 
	
	

	
	Producer 
	
	

	
	Director

	
	

	
	Researcher 
	
	

	
	Writer 
	
	

	
	Other
	
	


	Episodes and Duration
	Episodes
	
	Duration
	


Synopsis

	Brief Synopsis of Programme Idea

Please state in 50 words or less and submit a

complete synopsis/treatment in your proposal
	


Should your proposal be unsuccessful, you would like your materials:  (please type YES in appropriate box)
	Returned
	
	Destroyed
	


	Proposal Details
	

	Charter
	

	The most relevant section/s of the Charter that the programme falls under are:

Refer to page 6 for the TVNZ Charter
	

	Audience
	

	What is the target demographic for the programme?
	

	
	

	How will the programme reach this audience?
	

	
	

	Time Required to Produce the Programme
	

	Budget
	

	Please complete a detailed budget on page 4
	

	Proposed Financing
	

	Is there any funding attached to this show?  If so please state.
	Budget $
	

	
	

	Other Considerations
	

	Any other issues to take into account? 

(e.g. timeslot, seasonality, product placement, time/date sensitive)
	


	Similar Projects 
	

	Outline projects of a similar nature undertaken by the production company.  

Please list up to four projects
	


Budget Detail

	Number of episodes and duration
	Episodes
	
	Duration
	

	
	
	
	
	

	Previous funding received from TVNZ
	Development
	
	
	

	
	Production
	
	
	

	
	Total
	
	
	

	Above The Line
	
	
	
	

	Concept & Rights
	
	
	
	

	Development
	
	
	
	

	Research/Consultants
	
	
	
	

	Story/Script/Writers Fees
	
	
	
	

	Producer
	
	
	
	

	Director
	
	
	
	

	Presenter/Actors/Talent 
	
	
	
	

	Other (specify) _________________________
	
	
	
	

	Above the Line Total 
	
	
	
	

	Below The Line
	
	
	
	

	Production
	
	
	
	

	Production Staff & Crew: 
	
	
	
	

	Studio/Locations: 
	
	
	
	

	Equipment Hire: 
	
	
	
	

	Wardrobe/Make-Up/Art Department:
	
	
	
	

	Travel/Accom./Living: 
	
	
	
	

	Production Office/Admin: 
	
	
	
	

	Other (specify) _________________________
	
	
	
	

	Production Subtotal 
	
	
	
	

	Post Production
	
	
	
	

	Film/ Tape Stock 
	
	
	
	

	Picture Post Production
	
	
	
	

	Audio Post Production
	
	
	
	

	Titles/Graphics
	
	
	
	

	Music & Copyright
	
	
	
	

	Library Footage & Copyright
	
	
	
	

	Other (specify) _________________________
	
	
	
	

	Post Production Subtotal 
	
	
	
	

	Marketing & Admin
	
	
	
	

	Marketing/Publicity materials
	
	
	
	

	Administration/Office Expenses: 
	
	
	
	

	Legal
	
	
	
	

	Insurance
	
	
	
	

	Sundry (e.g. finance, ACC etc) 
	
	
	
	

	Other (specify) _________________________
	
	
	
	

	Marketing/Admin Subtotal 
	
	
	
	

	Total Below The Line: 
	
	
	
	

	Contingency (up to 10% BTL): 
	
	
	
	

	Production Company Overhead (up to 10% BTL): 
	
	
	
	

	TOTAL BUDGET 
	
	
	
	

	Total cost per episode 
	
	
	
	


BUDGET GUIDELINES

Budgets should be divided into above the line and below-the-line costs as defined below.

Above-the-Line-Costs

Above-the-line costs may include:

· producer and director fees

· above the line travel and living

· writer and rights

· consultants

· development

· key cast, casting and

· presenter

It may not always be appropriate for all of these categories to appear as above-the-line costs, in which case the producer may vary the categories, subject to TVNZ’s approval.  Please note that any changes made to the above-the-line codes need to occur in consultation with TVNZ.  Above-the-line costs exclude the Production Company Overhead and Contingency (see below).

Below-the-Line Costs

Below-the-line costs are those line items that are subject to change and can be cross-coded when, for example, one code goes over budget and another comes in under budget.  Below-the-line costs exclude the Production Company Overhead (PCO) and Contingency (see below).

Production Company Overhead (PCO)

This is calculated as a percentage of below-the-line costs (not total budget). While there is no set rate for this fee, the PCO is not expected to exceed 10% of below-the-line costs unless there are exceptional, negotiated circumstances. The producer will not be able to increase the PCO once it has been set, without the agreement of NZ On Air.

Contingency

Contingency is dependent on the risk of the project and should not exceed 10% of below-the-line costs, except in extraordinary circumstances.  If the contingency has not been spent at the completion of the project it may either be:

· expended fully on enhancements to the programme (e.g. soundtrack, graphics etc) or
· divided between the cash equity partners, along with any other surplus in the production budget.

Should a producer fully expend the contingency, and should any further funds be required for the production, it is the responsibility of the production company to make its own arrangements. 

	TVNZ Charter

	TVNZ will:

Provide independent, comprehensive, impartial, and in-depth coverage and analysis of news and current affairs in New Zealand and throughout the world and of the activities of public and private institutions;

· feature programming that contributes towards intellectual, scientific and cultural development, promotes informed and many-sided debate and stimulates critical thought, thereby enhancing opportunities for citizens to participate in community, national and international life; 

· in its programming enable all New Zealanders to have access to material that promotes Maori language and culture; 

· feature programmes that reflect the regions to the nation as a whole; 

· promote understanding of the diversity of cultures making up the New Zealand population; 

· feature New Zealand films, drama, comedy and documentary programmes; 

· feature programmes about New Zealand's history and heritage, and natural environment; 

· feature programmes that serve the interests and informational needs of Maori audiences, including programmes promoting the Maori language and programmes addressing Maori history, culture and current issues; 

· include in programming intended for a mass audience material that deals with minority interests; 

· feature New Zealand and international programmes that provide for the informational, entertainment and educational needs of children and young people and allow for the participation of children and young people; 

· maintain and observe a code of ethics that addresses the level and nature of advertising to which children are exposed; 

· feature programmes that encourage and support the arts, including programmes featuring New Zealand and international artists and arts companies; 

· reflect the role that sporting and other leisure interests play in New Zealand life and culture and; 

· feature programming of an educational nature that support learning and the personal development of New Zealanders. 


6

