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OMD TAKE NO BREAKS IN DIGITAL CREATIVITY

OMD Auckland, in collaboration with TVNZ, has developed a world-first use of digital media for Primo, a brand under the Fonterra umbrella.  

Using TVNZ’s increasingly popular TVNZ Ondemand, the first ever ‘Ad on Pause’ experience for consumers was created. 

The ‘Ad on Pause’ concept delivered a unique experience, whereby whenever a viewer paused while watching a show on TVNZ Ondemand, a Primo bubble floated out of the screen, telling consumers to ‘Take A Moment and Chill.’ 

The strategy was to reach people at the time when they would usually consume Primo, that often being when they are taking a break from life.

“Ad on Pause is a fantastic example of how innovative use of media can powerfully bring to life a brand’s core strategic positioning,” says Andrew Reinholds, managing partner of OMD.

He says TVNZ was the perfect partner, working tirelessly to bring the idea to life and developing the technology to create a first-ever-experience for consumers. 

“Ad on Pause leveraged an understanding of TVNZ on-demand user behaviour, the Primo brand consumption context and alignment against the Primo brand proposition. It was a true business focused and effective based solution for the client,” says Jeremy O’Brien, General Manager, Media Solutions, TVNZ.
OMD Auckland continues to push the boundaries in technology for both the traditional and digital media space. 
Its recent appointment of Nivin Sewpershad as Head of Technology is key in driving execution of the agency’s creativity and strategic product through technology.

“It’s becoming increasingly evident that having a finger on-the-pulse in the technology arena is important, to ensure we deliver exceptional results for our clients,” Reinholds says. 

For further information, please contact Carlie Platts on 09 353 8340 or
carlie.platts@fuseint.com
For further information about TVNZ Ondemand and advertising innovation with TVNZ, please contact Rachel Emery on 09 916 7429 or Rachel.emery@tvnz.co.nz
About OMD
OMD Worldwide, www.omd.com, is one of the largest and most innovative media marketing specialists in the world, serving many of the most successful and well-known brands, with more than 140 office in 80 countries.  OMD is recognized for its global imprint, strategic integration and creativity; being named Most Creative Agency in the World by the Gunn Report for the past five years.  OMD is distinguished as the most awarded agency being recognized by AdAge, Campaign and Adweek for both 2008 and 2009.  The agency network is a unit of Omnicom Group, Inc.

About Omnicom Media Group

Omnicom Media Group is the media services division of Omnicom Group, Inc. (NYSE: OMC). Omnicom is a leading global advertising, marketing and corporate communications company. Omnicom's branded networks and numerous specialty firms provide advertising, strategic media planning and buying, direct and promotional marketing, public relations and other specialty communications services to over 5,000 clients in more than 100 countries.

About TVNZ Ondemand

80% of TVNZ’s most popular prime time shows are available to view on TVNZ’s catch up sevice – Ondemand, and 400,000 highly engaged New Zealanders are doing just that every month. For more information on how you can increase brand awareness and message recall with this highly engaged audience using both video and online display advertising, make sure you contact TVNZ Sales
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