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Our Ondemand player has just got hotter! Check out the latest innovation to the
digital platform offering an exclusive opportunity for branding and optimum
exposure.

We have just introduced a stylish new element to our TVNZ Ondemand player, a
video advertising skin, which allows our advertising clients to really ‘own’ the look
and feel of a show.

This integrated marketing tool significantly enhances the offering to a sponsor by
showing creative around the video player specific to the client and for the specific
programme they want to be associated with. We currently have Kia Motors exclusive
to TV ONE Close Up.

Its highly visible position means advertisers can capture the attention of all
Ondemand viewers streaming that particular show.

The skin is clickable and can have user initiated animation. We have reporting
capabilities (via Doubleclick ad-serving) to measure how many people have seen it,
and how many people click through to see the sponsor’s website.

These video advertising skins have become very popular in the international market,
including the popular US online video service Hulu, “The branded player skin is a
unique opportunity to skin the area around the player for maximum brand affinity in
conjunction with a client’s video commercial break.” (hulu.com)

This new capability is already creating extensive buzz and curiosity from our clients.
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